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Abstract

Visual communication has become invaluable
in our busy world today, owing to several
factors which is made possible through
graphics and images, where photography is
one of the basic sources. This paper
underscores the imperatives of graphic design
as a veritable tool for mass communication.
This is through the use of graphic variables
such as typography, photography or images,
and colour for problem-solving in both
learning and human development. Graphic
design uses images to convey emotions that
capture attention, and it is seen as the life wire
of technological advancement. Graphic
design as a media convergence, considers its
audience's culture, religion, geographical
location and level of exposure or image
perception. The paper enumerates the types of
graphic design which include: brand identity,
marketing and advertising, user interface,
publication, packaging, motion graphic, art
and illustration, and environmental graphic.
It sees mass communication as a process of
impacting and exchanging information
through mass media to a large segment of the
population, and lists its media as print,
broadcast, outdoor, transit, and digital media.
Word economy, appeal to human emotion,
images over words, non-literacy,
geographical, religion, language and cultural
differences are components that help project
graphic design as a veritable tool for mass
communication. The paper concludes that
graphic design in mass communication is the

best media to disseminate information in the
area of global development communication
campaigns. 1t recommends that in addition to
the elements and principles of design, graphic
designers should consider theories of visual
communication when developing such media
to avoid visual communication-noise.

Key words: Graphic Design, Photography,
Veritable Tools, Mass Communication.

Introduction

Throughout the world, the use of images has
dominated communication media. Graphic
language is often used for transmitting
messages, which has created a leap in Visual
communication by appropriately using letters,
images and colours to simplify
communication in the area of learning and
human development.

107



Cann (2018) defines graphic design as the
process of visual communication and
problem- solving through the use of
typography, photography, and illustration.
Graphic design, sometimes called
Communication design or visual
communication i1s a broad, integrative and
creative process that combines art and
technology to communicate ideas. According
to Meggs (2010), is the art and profession of
selecting and arranging visual elements to
convey a message to an audience. White
(2022), views Visual Communication as the
transmission of information and ideas using
symbols and imageries or mutually
understood signs and semiotic rules. Graphic
design is one of the three (3) main types of
communication along with verbal
communication (speaking) and non — verbal
communication (tone, body and sign language
etc.). He added that Visual Communication is
one of the most important ways that people
communicate and share information.

Graphic Communication can be seen as the
process of creating, producing and
distributing materials incorporating words
and images to convey data, concept and
emotions. It is also believed to be the oldest
form of communication that people rely on
mostly (Society of Graphic Design, Canada,
2018). This is referred to as mass
communication, if it covers a large population
ofaudience.

Saunders (2020), posits that Graphic
Communication is the life blood of our

technological society, and asserts that Graphic
Communication is a major contributor to the
advancement of civilization. It impacts on
education to a very large degree, how
individuals think, see things and draw
conclusion. This shows that the development
of Graphic Communication has brought
immense relief to the world in terms of
communication generally.

According to Petzold (2021), Graphic Design
as a term, was coined by a typographer
William Addison Dwigging in 1922 to
identify the emerging field. Throughout
history, it has been practiced in various forms,
Ellis (2019) posits that its evolution as a
practice and profession is closely linked to
technological innovations, social needs, and
visual imagination of practitioners. He added
that the craft dates back to at least 17000
years-old drawings and paintings on walls of
caves (pictographs) and carvings on stones
(petro glyphs). Others include manuscripts in
ancient China, Egypt, Greece and Rome. The
ancient Egyptian book of the death which
contained texts intended to aid the deceased in
the afterlife, Hieroglyphic narratives,
colourfully illustrated on papyrus rolls, an
illustrated gospel book completed in the early
19" century at Irish monastery of Kells are
some examples of early Graphic Design.
From the 10"-15th centuries, Galvan (2022)
reports that some Persian traditional miniature
paintings in hand-made manuscript books
were also achieved in Islamic areas. Book
production was developed in the 15th century,

and these helped in advancing the developm-
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-ent of graphic design during the subsequent
centuries.

Graphic Design emerged as a profession in the
late 19" century in the Western World for new
technologies and commercial possibilities
occasioned by the Industrial Revolution
(Ismail,2023). This has continued to enhanced
rapidly throughout the 20" century and now a
global profession in the 21" century that
graphic designers not only create kinetic titles
and book covers, but wonderful designs using
advanced technology and industry.

Types of Graphic Design

Graphic design is to create visual
compositions to solve problems and
communicate ideas through typography,
imagery, colour and form. There are several
ways to this graphic communication, hence
the types of graphic design as follows;

1. Visual or Brand Identity (Branding)-
This is the relationship between a business or
organization and its audience. The company's
personality, tone, essence, memories,
emotions and experience are communicated
through branding (Terry, 2020).

Brand designers are expected to have a
general knowledge of all the types of graphic
design in order to create design elements that
are suitable across all visual media. They must
also possess excellent communication,
conceptual and creative skills, passion for
researching industries, organizations, trends
and competitors.

2. Marketing and Advertising- According

to Cann (2018), Companies depend on
successful marketing efforts to tap into their
target audience's decision-making process.
Marketing designers work with company
owners, directors, managers and marketing
professionals to create assets for marketing
strategies.

3. User Interface- It is the process of
designing interfaces to make them easy to use
and provide a user-friendly experience, as
posited by Malvik (2020), It is how a user
interacts with a device or application. For
example, web page or App design.

4. Print Media -

pieces that communicate with an audience

These include long-form

through books, magazines, newspapers,
forms etc.

5.Packaging Design- This is the design for
wrappers and containers. The aim is to protect
and prepare products for storage, distribution
and sale, but they also directly communicate
to consumers (Balogun and Dakyes,2014).

It is glaring that during the COVID-19
pandemic, almost every nose mask carries a
brand or logo. The knowledge of Industrial
Design and manufacturing is important here.
6.Motion Graphic (Mograph)- Flavin
(2020) says that these are graphics that are
kinetic (in motion). They include animation,
audio, typography, imagery, video and other
effects used in online media, Television and

film, advertisements and animated logos.
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7.Environmental Graphic Design-
According to Dawood (2019), these are
designs that visually connects people to places
to improve their experiences by making
spaces more memorable, interesting,
informative, or easy to navigate (signage, wall
murals, public transport navigation, stadium
branding). Way finding is a specific type of
environmental graphic design that consists of
strategic signage, land marks and visual cues
that help people identify where they are and
where they need to go [from where they are]so

they can get there with ease (Morris,2019)

This type of graphic design is
multidisciplinary, it merges graphic,
architectural interior, landscape and Industrial
design.

8.Art and Illustration for Graphic Design-
Designers create compositions to
communicate and solve problems. Here
graphic artists and illustrators create original
art works for use. These include T-shirt
designs, graphic patterns for textile, video
game, comic books, book covers, infographic,
on mugs, and album art. Designers here use
any combination of media and technology,
and collaborate with writers to create their
works.

Graphic design can be rendered in the
following forms; image-based design, type-
based design,

Image and type design, symbols, logos and

logotypes.

Image-based design

Graphic designers develop images to
represent the ideas their clients want to
communicate.

Images can be incredibly powerful and
compelling tools of communication. They
also convey  moods and emotions, and not
only information. People respond to images
instinctively based on their personalities,
associations, and previous experience. For
example, when certain celebrities are used in
posters for adverts, these familiar images
create a visual fun, class by association etc.

In the case of image-based design, the images
must carry the entire message, with few words

to help [ifnecessary].

Figure 3. Example of Image-based design(Itten,1970)

110



DesigrPerspectives // Journol of Contemporary Design in Nigeria

Type-based design

In some cases, designers rely on words to
convey a message, but they use words
differently from the ways writers do. To
graphic designers, what the words look like is
as

important as their meaning. The visual forms
of the letters, whether typography or
handmade lettering, perform many
communication functions. They can grab
viewers'

attention

@ s LASSA FEVER

Any febrile iliness that has
not responded to 48 hours
use of anti-malaria or
antibiotics should raise
an index of suspicion for
Lassa fever

%
O
Brought to you by: =1
ARD ABUTH

ABUTH , ZARIA

Figure 4. Example of Type-based design (ABU Zaria,2021)

Image and Type design

Designers often combine images and
typography to communicate a client's
message to an audience. In fact, the majority
of graphic design is the combination of images
with typography.

sciarPersnectives lssue 1 /1 2025
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Figure 5. Example of Image and Type design (Rayfield
Medical Centre Jos,2021)

Symbols, logos and logotypes

Symbols and logos are special, highly
condensed information forms or identifiers.
Symbols are an abstract representation of a
particular idea or identity.

Logotypes are corporate identifications based
on a special typographical word treatment.
Some logos are combinations of symbol and
logotype, and can be read without words, due

to familiarity.

Figure 6. Examples of symbols and logotypes (Itten,1970)
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Danette (1978) as cited in Chaffee (2010),
outlines graphic design standard rules and
advices that the designer should consider, as
follows;

1.Confine the number of elements in the
advert to three (3), if possible two (2) or even
one(1)

2.Make sure that the illustration is big enough
3.Keep the number of words to a minimum.

4 Make sure the art work or illustration or
photograph is in line with the headline.

5.Use a steady type face, in a medium or bold
version preferably a sanserif.

6.Make sure the product is clearly identified.
Chaffee (2010), argues that the information
conveyed to the readers in terms of message
delivery is dependent on the ability of a
designer to use the above standard rules
effectively.

Ebigbagha (2016), observes that in graphic
communication, the graphic designer is a key
player, who encodes ideas and information
needs into graphic language, using iconic and
digital signs.

The designer works with a variety of
communication tools in order to convey these
messages to specific audiences. The main

tools are image, typography and colour.

Photography

Photography, a 19" century invention which
means “light writing” and has a great impact
on how we see things. Photography has come
a long way from simple box that took blurry
photos to today's high - tech minicomputers
that has dominated our modern society. The

impetus behind this invention was for
precision in art work by the renaissance
artists, hence the development of camera
obscura (Gillham,2023). Today we have the
minutest camera inform of a shirt button or

eye glass, pen and cell phones.

According to
Giannakopoulos (2017), the first
photographic image was made in 1826 by
Joseph Nicephore Niepce, which process was
later perfected by Louis Daguerre and known
as the Daguerreotype. In view of these,
expressive images through photography are
still ongoing to improve on communication
photography.

Mackey (2017) argues that the significance of
images is not only in their ability to inform the
viewer, but have the power to stir our
emotions, and that makes the message more
memorable. Bukowski (2010), affirms that
photography is a practical tool for Mass
communication. It is used in
Journalism(photojournalism), Science,
Advertising, public relation and many other
visual communication fields.
Photography as a tool for mass
communication, Young (2017) says that it is
used for recording historical events,
sociological and journalistic researches. Apart
from recording ephemeral events, it also
projects major social issues, defends the weak
and oppressed, promotes social awareness and
mobilizes public opinions toward social and
legislative reforms which makes it a powerful

means of expression.
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Lester (20006) states that in a World saturated
with images, recording remains the prime
function of photography. Therefore, it
becomes more realistic and powerful tool for
visual communication (photojournalism), and
more especially when rendered in colour.
Frank (2005) asserts that the development of
colour photography began in 1907 with the
invention of positive colour transparencies,
since then coloured photographs are
appreciated above the black and white.

Some of the photographs that made history
Worldwide include “The struggling Girl”,
taken by Kevin Carter (a South African
photojournalist) in Ayod, present South Sudan
in 1993, showing a vulture and a starving
Sudanese little girl who collapsed on her way
to a feeding Centre, owing to lack of strength
to continue, while the vulture waits patiently
to feast on her carcass if she finally gives up
(Fagbeja,2023). Another photograph that
moved the World in the late 20" century is
“Tragedy by the sea” that was taken by one
John Gaunt. This appeared on the front page of
the Lost Angeles Times on 2™ April,1954.
Smit (2009) reports that this photograph
captured the agony of a family as their lyear,
7month child was drawn in an ocean. Both
pictures won the Pulitzer prizes and
immortalize moments of agony and despair as
emotion was employed in them. Chakraburtty
(2024) posits that photograph captures images
and events that will immortalize important

seconds in any one's life.

Desigri’erspectives lssue 1 // 2025

Plate I: Tragedy by the Sea
(Smit 2009)

Plate II: The Struggling girl
(Fagbeja,2023).

The types of photography include; fashion,
documentary, street, wildlife, landscape,
portrait, fine art, drone, panoramic and
etcetera, which may be experimented with
different styles.

Images in Graphic Communication

An image can be a visual such as picture,
illustration, photograph, design, sign or
symbol. There is a cliché that a picture tells a
thousand words, there is real value in using
images to promote information contents.
According to Mackey (2017), when an image
is added to an article, it makes it possible for
viewers to better understand the event being
discussed. Images help us to learn, grab
attention, explain tough concepts and inspire.
As visual creatures, Balm (2019), asserts that
large percentage of the human brain dedicates
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itself to visual processing. Our love of images
lies with cognitive and ability to pay attention
which forms part of the perceptual theory of
visual communication. He added that images
are able to grab our attention easily, as we are
immediately drawn to them. We process
images at an alarming speed, Balm (2019),
posits that when we see a picture, we analyze it
within a very short snippet of time, knowing
the meaning and scenario within it
immediately. The human brain is able to
recognize a familiar object within 100
milliseconds. People tend to recognize
familiar faces within 380 milliseconds. No
wonder, companies realize this trick and
always use images especially celebrities to
advertise their products.

Visual images dominate our modern society
and are imperative in communication and
memory cue. According to Sven (2007), in
regarding any sight we make, an image come
up, and there is always a cognitive process
going on until we cease to look. The mind
creates the image as a structure of meaning.
Behind much of our nonverbal thinking, we
can indicate the same mental structure as in
our visual images, and that this structure has
much to say about intuition. Smiley (2022)
affirms that Visual Communication saves time
by relaying messages faster, because visuals
are processed 60,000 times faster in the brain
than texts. This implies that they can be better
for retention of information than texts.
Visuals are one way of grabbing target
audience's attention and gaining interaction.

Images also have the potentials to get an

emotional response from the audience. This is
necessary when one is promoting any work to
have impact on users. Hewitt (2017), argues
that if you are not using photography,
illustration, animation or creative writing to
show the consumer or user what is happening,
you are going to drown your learner in a bunch
of reading they do not want to do. Abubakar
(2019), affirms that images on social media
pages attract more audience. Therefore,
pictures play vital role in visual
communication.

Typography in Graphic Communication
Typography means the design, or selection, of
letter forms to be organized into words and
sentences to be disposed in blocks of type as
printing upon a page. Shagaya (2018), defines
typography as the art and craft of designing
letters and symbols, and arranging letters and
symbols for display. Typography is imperative
in graphic design; it can be on its own or
combined with an image or icon. The art of
typography can also be designed as image,
and evolved from the cave man who was
trying to keep record of his life, and this dates
back to 30,000 years (Smirna,2017). The
expertise of a designer to select the
appropriate typeface for each project, makes
the typography good or bad.

Berry (2004), as cited in Shagaya (2018),
posits that typefaces have personalities and
will probably appeal to different readers and
convey different moods. According to Ryan
and Conover (2004), the craft of typography is
about making the complex clear and the
uncomplicated, interesting and its main
function is to be read.Typography exist to
provide a simple but essential blueprint for
building an effective and efficient printed
communication. They further stated that no
matter the medium (advertising, newspaper,
magazine, outdoor advertisement, annual
report, web, film subtitles or brochure), type
should be used to accomplish these five
objectives:
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1)To attract and hold the audience. Designers
should use types in a way that is appropriate to
the audience, as well as to influence the mood
or feel of the audience.

ii)They should not be too stylized, but to be

reader friendly and easy to read.

i1i) Prioritize and emphasize important
information. One of the secrets of
communication is to ensure that the
arrangement of type on the page and its size,
style, weight, and other specifications make

the message easy to recognize.

iv) A coherent harmony among the elements in
the communication. The reader should never
be confused by any element within the design,

or wonder why it is there.

v) Create and establish recognition. Type is
used to help create identity and maintain
continuity in our messages. Type is the main
component of corporate logos, newspapers,
magazine, name plates and advertising

messages.

Therefore, the combination of image and
typography, both meet the communication
needs of the literates as well as the non-
literates alike.

Colour in Graphic Communication
Colours often have different symbolic
meanings in different cultures. It can
stimulate, excite, depress, tranquilize,
increase appetite and create a feeling of
warmth or coolness which is known as
chromodynamics. According to Dakyes
(1999), colour is one of the attention catching

elements in advertising. Its qualities are too

important to be ignored. It helps to lure the
reader into the advert better than black and
white. It adds extra value to an advertisement.
It improves realism, believability and effects.
Itis also a communicator.

Though different colours have different
meanings to different people and culture, but
the knowledge of colour significance in our
daily life can enable the designer
communicate effectively with the target
audience. Colours are divided into two
groups; warm (from red through orange to
yellow) and cool (from green through violet to
blue). Cherry (2010), posits that these shades
of colours apparently have the power to evoke
emotional responses in people. Warm colours
produce excitement and cheerfulness, while
cool colours are associated with weakness and

unsettled feelings.

Figure 1. Colour wheel with 12 colours
(Cherry,2010)
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Mass Communication

Mass communication, according to Jain
(2021), is the process of impacting and
exchanging information through mass media
to large segments of the population. It is also
the process of creating, sending, receiving and
analyzing messages to larger audience via
visual, verbal and written media. According to
Purbey (2022), it is the means of
disseminating information beyond the
physical and geographical restrain through
various media. Graphics and photography are
the perfect tools to execute this type of
communication that cut across nations as
universal communication media that defy
cultural differences and level of
comprehension in audience.

Types of Mass Communication Media

The various media used for mass
communication are grouped under the
following, according to Purbey (2022):

I. Traditional or Print media- These include
newspapers, magazines, books and novels,
comics, journals and publication..
i1. Broadcast media- Films, Television and
R a d 1 0

1. Outdoor and Transit media- Billboards,

posters, banners, taxi or bus advertising.

iv. Digital or New media- Social media, video
platforms, websites, mobile app, e-books,

podcasts, online radio.

The lace of Graphic Design and
Photography as veritable tools in Mass
Communication

Visual communication (Graphic Design and
photography) 1s imperative for global
development communication such as the
Sustainable Development Goals (SDGs),
public health communication etc. With the
global insecurity, casualties, activities of
banditry are presented visually, that ignites
emotional pains. Graphic design and
photography are considered veritable tools for
mass communication because of their
numerous advantages that includes:

1.Word Economy: In Graphic Design there is
economy of words, as information with
visuals only carry few words as legends or
descriptions. Communication across the
globe has evolved with the advent of
technology and media to cope with the
increasingly busy world. People use any
possible form of short hand available today to
even compose texts using their cell phones. In
view of this, graphic designers and visual
communication researchers developed the
International System of Typographic
Education [ISOTYPE] to enhance visual
communication, which main objective is to
transfer social and scientific events in
graphics for easy understanding. Hartmann
(2005), affirms that it was invented by a
Sociologist and Philosopher, Otto Neurath in
1925. In today's globalized, media-driven
world, Velentzas and Broni (2011), argued
that communication studies have become

more relevant and exciting than ever.
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Web developers seek new inventive ways to
draw internet users to their websites, public
policy writers debate society's most pressing
issues. All these use graphic images

2.Media Convergence — Graphic Design can
play the role of media convergence in mass
communication where the role of other media
can be collapsed in one. Graphic Design
considers the non-literates, cultural
difference, and technology, where by
billboards, fliers and posters can still be found
in the remotest environment where there may
be no network or electricity for electronic
media.

3.Appeal to human emotion — The use of the
right image in communication has the
tendency or crucial to capture viewers'
attention at their first glance. Some people
simply purchase articles because of their
colours. Through the understanding of colour
theory and scheme, designers can
Azi

(1999), postulates that a clean and clear

communicate with appealing colours.

method of relaying successful communication
message for proper perception and
comprehension, the need to master the
cultural psychology of such people to whom
you are relaying is imperative. This means that
the psychology of the target audience on
certain visual or graphic elements must be
considered.

Careful selection of typography too can
suggest emotion. For example, sanserif fonts
for excitement or happiness. Maeda (2014)
argues that graphic designers must justify any

stylistic choices of graphic elements based on

human centered approach. Here, geographical
location, culture and experience of the user

should be considered for easy perception.

*4. Images versus Words - Viewers are more
attracted to images, colour and typography
than strong worded messages. Images help
educate because we often seek the easiest and
most fluent way of acquiring information. For
example, it takes a lot longer time to read a
long sentence than to analyze a visual scene.
Many students are visual learners who
memorize content more effectively if it
happens to be image-based. Lester (2006),
posits that words are easily forgotten, but
pictures stay in our minds. The combination of
words and pictures becomes powerfully
effective communication medium inside one's
own mind. On the front page of a newspaper,
the most important story and photograph of
the day often takes the most space. Readers
look at the photographs first, scan the caption,
read the headline, and if they are still
interested, read the story. Dakyes (1999),
affirms that a picture in an advertisement does
more in general than merely attracting
attention. It conveys mood, a feeling of an
experience which is positive and which the
advertisement is associated with the
productMitchell (2018), argues that images
can be incredibly powerful and compelling
tools of communication. Images help to cue
information and especially in teaching and
learning. Zira, Azi and Dakyes (2015),
lamented the absence of images when they
observed that the visual communication of
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ABU, Zaria are completely out of publication
and production.

Images capture more attention when
accompanied with few words, even in the
digital media which have now encompassed a
larger part of our daily activities, carries
graphic elements that keep users glued to it
even when in transit(Sadiq,2017). Our
national flags, symbols and currencies carry
graphic elements that can be easily understood
by the non-literate populace and traders in
various respective countries.

Omebije (2015), posits that generally
photography can be used as a universal
medium of communication, and it has a great
communicative potential that has no limit.
Photography transcends most traditional,
societal and literacy boundaries, even though
there are cultural variations in the way people
respond to them. Picture compels attention
quickly and forcefully as it has the potential of
drawing attention. the more beautiful and
relevant the pictures are to the viewer's culture
and beliefs, the more it increases his

appreciation and understanding of the picture.

5. Non-literate factor — This is lack of
reading or communication in official language
of any nation. Africa and especially Nigeria is
battling with this problem. UNICEF (2017)
reports that one in every five of the world's
out-of-school children is in Nigeria. Haladu
(2018) says that Nigeria has about 70 million
citizens who cannot read and write, and
regrets that this is a big challenge to any
nation. Giving the prevailing argument that

developing countries like Nigeria with

prevalence of non-literate population, the use
of visual communication will seriously

enhance communication.

6. Geographical, Religion, Language issues
and Cultural Differences- the receiver(s)
may not fully understand the language used by
the transmitter. This may occur if the
transmitter's language or texts used are
foreign to the receiver. Visual communication
helps to overcome language barriers. Imagine
someone in a burning building and did not
know that the box by the ceiling with the
letters E-X-I-T meant that it was the door to
the outside. In this instance, visual
communication could save his life. Cultural
differences created by an individual's
geographical background and experience can
affect their perception of the world (Cowgill
and Bolek,2003). Such cultural differences
can be solved using visual communication to
create acceptability and connotation. For
example, women with covered head are more
acceptable in some areas than others. No
wonder, it is observed that some
communication campaigns carried out in
Nigeria such as British American Tobacco
company, communication providers (MTN,
Globacom), use cultural images to advertise
and sell their goods and services
(Akanni,2015). The adage that says "a lizard
in Nigeria cannot be a crocodile in another
country" means that without ambiguity,
common images are the same.
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Figure 2. Examples of Isotype (Hartmann, 2005),

Conclusion

Graphic Design as a communication tool, is
essential in mass communication especially in
the 21" century where the world is now a
global village and we are saturated with
images than ever before. People travel or learn
about different continents through images,
without necessarily travelling to those places.
Visual communication is veritable in
communicating issues in global development
communication campaigns such as the SDGs,
global warming, the global health pandemic
and so on, by utilizing the various types of
graphic design. Humans are visual creatures,
therefore, a written description requires
images to make it impactful, because of
factors such as ethnicity, culture, religion and
inability to read specific language, can
influence effective communication
negatively, but with images or photos these
can be overcome.

Today, expressive images are being used to
also enhance outdoor advertisement to attract
attention, which process will continue to shift

with trend as the society is dynamic.

Recommendation

In addition to the elements and principles of
design, graphic designers should consider
design theories, theories of visual
communication such as the sensual and
perceptual theories, the golden ratio, the rule
of thirds, typography, imagery, colour theory
and audiences' environment or culture to
avoid possible communication noise for

audiences or observers.
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